


Instead, he said, Apple would implement other technologies 
for video and games, based around HTML5.

It was either strange or ironic when, a little over a year later, 
the Financial Times announced it had developed an app 
using HTML5 which would allow it to bypass payments to 
Apple for its use on the iPad or iPhone. That led to HTML5 
being discussed as a technology that could kill Apple’s 
highly profitable App Store.

So what is this potentially all-conquering technology? It is 
simply the next update of the language used to drive the web 
since it was invented in 1990. The idea is that there should be 
a set of standards so that everything on every website will 
run on every browser.

The problem is HTML5 is not scheduled for official approval 
by the World Wide Web Consortium (W3C) until 2014. 
Developers, meanwhile, want to run the latest technology 
now. So they will either use proprietary plug-ins such as 
Flash or protocols that could become standards.

Most consumers do not care whether an application has been 
specially created for their device as long as it works. That is 
probably the main reason why they go to the App Store 
where Apple takes its 30% share or revenue.

“The importance of the Financial Times’ decision to develop 
its app using HTML5 is that it has shown the market how it 
can use technology to break out of Apple’s commercial grip 
on the iPad and the iPhone,” said Andrew Bud, chairman of 
MEF, the global community for mobile content and 
commerce.

The Financial Times, however, is in an unusual position 
compared with most commercial developers who rely on 
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places such as the Apple App Store to be discovered and for 
distribution. There are unlikely to be large numbers of 
impulse buyers of FT subscriptions.

Peter Biddle, general manager of AppUp products and 
services at Intel, says this poses a challenge for anybody 
developing web-based applications, even using HTML5. 
“Consumers expectations of apps on their iPhones have 
been set by some pretty stellar successes using native 
code.”

One example of this would be Angry Birds which was initially 
developed using “native code” for the iPhone and iPod 
Touch. In May, the game’s creator, Finnish company Rovio, 
released a browser version of the game. This was backed by 
Google which wanted to demonstrate what can be achieved 
using HTML5 rather than Flash. The result is impressive.

It is unlikely, however, that Angry Birds would have enjoyed 
its original success if it had been a web app without an online 
shop window. “HTML5 won’t kill the App Store, but it may 
hasten the evolution of alternative marketplaces which will 
provide discovery points for both web-based, which is the 
HTML5 approach, and native applications,” says Wes Biggs, 
chief technical officer of Adfonic, Europe’s largest mobile 
advertising network.

But Angry Birds on the web illustrates another problem. 
Currently it only appears to work on the latest version of 
Google’s Chrome browser. Even though de facto standards 
will probably emerge before HTML5 is finalized it is likely to 
be some time before these are recognised by the browsers 
used by the majority of consumers and businesses. HTML5 is 
a work in progress.

So where does that leave the would-be app developer now? 
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Paul Fifield CEO of iPad publishers Ceros, believes: “If you’re 
not looking to monetize your app then, absolutely, you 
should go for HTML5. If you’re looking to monetize it. then 
native coding for the App Store is still the way to go.”

Or, you could follow the middle path favoured by the Kobo e-
book company. “Kobo’s HTML5 app will not replace the 
company’s existing apps, but extend its read-across-any-
device strategy to reach a broader set of users and add 
additional value for their current customer base,” it 
announced this week.
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